Agri-Food Forum

Saturday November 22, 2025
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Session One: Setting the Scene

9:45am - Registration

10:15am - Welcome / Introduction to the event
10:30am - Overview of Strategic Plan (2025-2030)
10:40am - Planning & Development Update

10.50am - Introduction to the Business Retention + Expansion (BR+E) Initiative
“Growing Bonfield Together: Community Business Survey 2025”

11:00am - Break
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Session Two: Promoting Collaboration

11:20am - Agri-business Capacity Building Project.

11:30am - Nipissing University

NOON - Harvest Lunch

1:00pm - Roundtable Session: “Realizing Bonfield’s Potential”
2:00pm - Roundtable Summary

2:20pm - Break
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Session Three: Understanding our potential

2:30pm - NOFIA (Northern Ontario Farm Innovation Alliance)
3:00pm - Ontario Federation of Agriculture

3:15pm - Click Fork, Northern Ontario’s Online Farmer’s Market
3:30pm - Panel Discussion - Comprising various delivery partners.
3:55pm - Wrap-up / networking

4:30pm - Venue Closes
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" From reliance to
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= Community &
Stakeholder
Engagement

= Adoption of
Strategic Plan
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=L Strategic Plan (2025 - 2030)

,/, 7
J

AT A GLANCE

Vision

The Township of Bonfield is a reliable, effective, and trusted provider of services to the community.

Mission

A modern municipal government which fosters safety, and a sense of community through fiscal responsibility and sustainable growth

Guiding Values and Principles

The Township is a service provider and facilitator making decision based upon the following values:

Service Excellence with Courtesy and Respect
Financial Prudence and Accountability
Sustainable Growth and Investment Readiness
Environmental Consciousness

Collaboration and Transparency
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Strategic Pillar One: Responsible Government

Priority Action Items

Goal #1 - Create and Maintain a Communication and
Brand Strategy

Goal #2 - Create and Foster an Environment that
Facilitates Community Participation in Events

Goal #3 - Comply with Federal, Provincial, Regional and
Municipal Legislation and Regulations

\ b VS
\ ) 'A”

X ecdbonfieldtownship.com

bonfieldtownship.comeconomicdevelopment

Bonfield



Strategic Pillar Two:
Economic & Social Development

Priority Action Items

Goal # 4 - Foster and Support an Environment which promotes
positive Social, Health & Economic Development outcomes.

Goal # 5 - Ensure municipal infrastructure is being maintained
based upon a robust analysis of its condition
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Sl Strategic Plan (2025 - 2030)

Strategic Pillar Three:
Fiscal Prudence

Priority Action Items

Goal # 6 - Ensure new spending decisions are informed by an up
to date understanding of asset management priorities

Goal # 7 - Modernize and simplify administrative processes

Goal #8 - Understand the opportunities for shared resources

Bonfield
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Strategic Pillar Four:
Environmental Stewardship

Priority Action Items

Goal #9 - To lead and support the Township of Bonfield
as it makes the transition to a more sustainable future.

Bonfield
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i Planning & Development Update

Overview

Provincial / Regional

= Ontario Planning Act 1990 (As Amended)
= Provincial Planning Statement (PPS 2024)
=  Growth Plan for Northern Ontario (2011)

MINISTRY OF MUNICIPAL AFFAIRS AND HOUSING Ontario @

Planning Act, R.S.0.1990, c. P.13

¢5 Download Word  # Print

PROVINCIAL PLANNING
Regulations under this Act Revoked/spent regulations under this Act STATEMENT, 2024

012Gl June 5, 2025 - e-Laws currency date (October 30, 2025) L Rng Ac

March 31, 2025 - June 4, 2025

bonfieldtownship.comeconomicdevelopment X ecdv@bonfieldtownship.com




S M= Tg%
4/

Overview
Township of Bonfield { o

Official Plan
- Adopted April 2013.

= | “Small Community, Big Heart" |—
— == T

TOWNSHIP OF BONFIELD

- Guiding Principles: OFFICIAL PLAN
1. Sustainable Development
2. Natural Environment and PREPARED BY: Veg N
Resources FOTENN PLANNING & =T T "'\\\\
. URBAN DESIGN = B0\ (R |\
3. Affordable Housing et W
4. Diversified Economy NASROCIAION WKL pmm -
. . . [ e =
5. Community and Aboriginal @Gorrg cosese , #
Engagement FOTENNGET=S. S
b M (N b L ¢ Il ()
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Overview

Township of Bonfield e
Official Plan %@
- Agriculture / Food policies: e

Policy 4.2 - Rural Area
Policy 5.1.3 - Fish Habitat

Policy 3.17 - Community Gardens OFFICIAL PLAN

TOWNSHIP OF BONFIELD

Policy 3.10 - Minimum Distance
Separation (MDS) Formulae

PREPARED BY:

* MDS1-topermitdevelopmentin FOTENN URBAN DESIGN
proximity to existing livestock IN ASSOCIATION WITH:
facilities . co - -

« MDSII -To build a new or s

expanded livestock facility.

bonfieldtownship.comeconomicdevelopment

PLANNING &




Overview
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Township of Bonfield {@

Comprehensive

Zoning By-law
TOWNSHIP OF BONFIELD
- Adopted 2013. ZONING BY-LAW

e Various Definitions

« Section 3.42 - Livestock Raising PREPARED BY:

) H - H |
Sect!on 3.30 - Home Occup::,\tlons FOTENN [aNNNes

e Section 3.31 - Home Industries

 “Small Community, Big Heant" t o
,_’fl
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Q
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Township of Bonfield
Zoning By-law - May 2013

Overview

Schedule C - Provisions for Non-Residential Uses

. . Zong | Permitted Minimum | Minimum | Maximum | Minimum | Minimum | Minimum | Minimum | Minimum | Maximom | Accessory | Supplementary
I OW n S h I D Of B O n fl e ld Use Lot Lot Area | Lot Front Exterior Interior Rear Yard | Floor Area | Height (m) | Building Provisions
Category Frontage | (ha) Coverage | Yard (m) Side Yard | Side Yard | [m) (sg. m) {m)
h (m) (%) (m) im)
. c1 Commercial, Section 6.6 -
Comprehensive - S e
c2 Commercial, Section 6.6 -
Highway & B0 10 20 ] g 3 3 5 11 3 8.11
° Service
c3 Commercial Section 6.6 -
O I l I I l y- aW Resort B0 1.0 20 ] g 3 3 5 11 3 611
M1 Industrial, Section 6.12 -
° ° General 60 1.0 50 10 5] <] 10 . 11 3 6.17
rOVI S I O r ‘ S fo r MZ | Industrial, Section 6.12 -
Heawy &0 1.0 50 10 ] (<] 10 . 11 3 6.17
M3 Industrial, Section 6.12 -
o . Restricted B0 10 50 10 g ] 10 - 11 3 8.17
non-residential uses SR
B0 1.0 50 10 6 -] 10 75 11 = 1
EP Environment
Adopted 2013 el S W W N U O A N AR B
p hd o] Open Space
- . - 10 B8 8 10 . 11 3
HAZ | Hazard
10 B8 8 10 . 11 3
WD Waste 100 5.0 - 20 20 20 20
Disposal

g N S ‘ TR s, SR TN | | ’OTI'fi;-l\d
bonfieldtownship.com/economicdevelopment X ecdev@bonfieldtownship.com
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More recent changes
= QOfficial Plan (OP) and Zoning By-law (ZBL) Review
- Commenced in 2022* / Public Meeting held in April 2023.
= Ontario Provincial Government continues to make amendments to the
Ontario Planning Act, and other Provincial Acts.
= Progress on OP Review delayed
- Pending feedback from the Ministry of Municipal Affairs and Housing (MMAH).

=  Section 6.1.7 of the Provincial Planning Statement states: 'Where a planning authority must decide
on a planning matter before their official plan has been updated to be consistent with the Provincial
Planning Statement, or before other applicable planning instruments have been updated accordingly,
it must still make a decision that is consistent with the Provincial Planning Statement.’

Bonfiad

CANTON « TOWNSHIP
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i Planning & Development Update

Provincial Planning Statement (PPS 2024)
Section 4.3 contains various policies on Agriculture,
iIncluding:

4.3.1 General Policies for Agriculture, Part 1:

‘Planning authorities are required to use an agricultural
system approach, based on provincial guidance, to maintain

and enhance a geographically continuous agricultural land  Girevenr 200
base and support and foster the long-term economic DR e ct
prosperity and productive capacity of the agri-food network.

XX ecdev@bonfieldtownship.com
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i Planning & Development Update

Provincial Planning Statement (PPS 2024)

4.3.1 General Policies for Agriculture (Continued)

Part 2: ‘As part of the agricultural land base, prime agricultural
areas, including specialty crop areas, shall be designated and
protected for long-term use for agriculture’; and

Part 3: ‘Specialty crop areas shall be given the highest priority
for protection, followed by Canada Land Inventory Class 1, 2, P AL PLANNING
and 3 lands, and any associated Class 4 through 7 lands ~ ™m0

within the prime agricultural area, in this order of priority.

Under the Planning Act

XX ecdev@bonfieldtownship.com
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Business Retention
and Expansion
(BR + E) Initiative

We want your input!

The Township of Bonfield is pleased to launch
our new Community Business Survey 2025."

Growin g We want to: @
- Strengthen Bonfield's economy [ ! :

BO nfi e ld Toget h er. - Work directly with your business
- Identify challenges & O

Co mmun ity - Uncover opportunities for growth m &)
Business Scan the QR Code below to schedule your C@g
=

business consultation today or call 705-776-2641.

Survey 2025 1P 0 et et SO %

| *The Township of Bonfield's Community Business Survey 2025
E is being delivered in accordance with the Ontario Governments’
Business Retention and Expansion (BR+E) Initiotive.
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L. Economic Development Update

Growing Bonfield Together: Community Business Survey 2025
Phase One: Business Survey Interviews (Oct 2025 - Jan 2026) E E

= QOver 100 businesses identified as being operational
within the Township of Bonfield.

= More than 15 businesses committed so far, including: E
o Agri-Food Businesses
o Retail, Banking, and Public Service Organizations

Follow this QR
Code to schedule

o General Contractors your Business Survey
o Visual Artists and Photographers Interview today using
= |nterviews to take place on Tuesdays, Wednesdays the Bookings App

and Thursdays through to Christmas, and / or January 2026.
= Target of 30+ businesses and organizations - to achieve a statistical “sample size”

Bonfiad

CANTON « TOWNSHIP
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i Planning & Development Update

Growing Bonfield Together: Community Business Survey 2025

Phase Two: Analysis of Survey Results (Jan - March 2026)

= Once the survey window has closed, staff will follow-up with interview
participants to gain further clarification on any pressing matters or
potential opportunities identified.

= Staff will also complete a preliminary analysis of the data as-a-whole
and start to produce graphs, charts and summary reports, etc. to
display the results.

= Aretreat will then be scheduled to go over the anonymous feedback
received - so key trends and potential action items can be identified.

NTON « TOWNSHIP

X ecdvbonfieldtownship.com
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i Planning & Development Update

Growing Bonfield Together: Community Business Survey 2025

Phase Three:

Development and launch of Community Business Survey Action Plan (Mar - May 2026)
= Scheduled Retreat

= Council review and comment on the draft policies and project-based recommendations
= Further consultation with project deliver partners and Industry stakeholders

= Preparation and launch of Final Action Plan June 2026.

= EXTRA: The Township of Bonfield has applied to the Ministry of Rural Affairs’ Rural
Ontario Development Program for funding to produce an Economic Development
Strategy. Outcome anticipated this Winter.

NTON « TOWNSHIP
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Growing Bonfield Together: Developer’s Forum 2025

Wednesday November 26, 2025 (8:30am - NOON) Bonfield Community Centre

o 4 . -

Wed, Nov 26 | 8:30am-Noon &,
Free to Attend! N

A half-day networking session for landowners, developers,
contractors, and community leaders. We aim to position B f Id
Bonfield as a welcoming, sustainable place to invest, On Ie

build, and grow. W@/

gl / A TS Y A T Al e R g TR T N N N T Bonfleld
el bonfleldtownshlp com/economlcdevelopment < ecdev@bonfleldtownshlp com




Agri-Food Forum

Saturday November 22, 2025

Grandissens

Gwmg/ f' Id ® ®
Bon ield Break time! Bong&eng,g!

Bonfield
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Agri-Food Forum

Saturday November 22, 2025

Bonfield Bonfield
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Agri-Food Forum

Saturday November 22, 2025
Grandissens

Gwmg/ o ®
BO“f% Agri-Business Bonfield

Capamty-bmldlng prOJect

Bonfield
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Agri-Food Forum

Saturday November 22, 2025

Let’s get to know Grandissans,
& Bonfield
Ensemble !

Grawing
@
Bonfm each other!
1. Please state your First and Last Name
2. How long have you lived / worked in Bonfield Township?
3. Whatis your agri-food business or organization?
4. What (if any) challenges are you currently facing?

5. What potential solutions could help you succeed moving forward?

NTON « TOWNSHIP

X ecdvbonfieldtownship.com
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Agri-Food Forum

Saturday November 22, 2025

Growing B Grandissens

[ B . &
Bonfield £< . Bonfield
lsgether! Ensemble /

Dr Dan Walters Dr. James Murton
m Associate Dean Environmental Historian,
NIPISSING and Professor, H|§tory and Enwrenmental

LTy Geography program Science and Studies programs

NTON « TOWNSHIP
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The Wheat Harvest of
Canada as Imagined
by the UK Empire
Marketing Board

e Source: Empire Marketing
Board, “The Wheat Harvest of
Canada.” Library and Archives
Canada, Box number: BO90/X1,
ltem number, 2845214, 1926 -

1934




Cheese Factories in
Southern Ontario,
1891

Source: Fig 4 in Hayley Goodchild,
“Building a ‘natural industry of this
country’: an environmental history of the
Ontario Cheese Industry from the 1860s to
the 1930s.” Ph.D. Dissertation,
Department of History, McMaster
University, 2016.
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=== Rail lines in 1891

Cheese Factories
1.0-2.0
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Figure 4. Cheese factory distribution in southern Ontario, 1891 [map]. The map
represents the 835 cheese factories listed in the Bureau of Industries, Annual
Report.. 1891, 7T1-83. See Appendix 2 for an explanation of mapping methodology and




Division of
On-Farm Labour, Alfred
Alfred Arner Percentages

Events Event
Chores 54 47% _—
Production 16.33% W Chores

- ~ £ B Houtey NT

Making 11.25% W kg
Sharing 7.58% W Faymen
Housework 5.48% -
Sale 2.25% W sole
Purchase 1.71% ok
Payments 0.93%

. f Total Count of

‘;‘ Event




e Majority of Canadians rural,1947 (Ruth
Sandwell)

e 24% of Canadians rural, 1971

Farming Populations

Decline of
Rural and Farm
Populations in

* 1in 3 (34%) Canadians farmers, 1931
(Statistics Canada)

* 4% of Canadian population farmers, 1986

e 1.6% of Canadian population farmers, 2021
(Statistics Canada)

* 1.1% of Ontario populations farmers, 2021
(Statistics Canada)

Canada
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Dan Walters, PhD
Geography
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Deadstock
Disposal

- — —

1) What are the motivations and barriers
to implementing BMP?

2) How effective are BMP (controlled tile
drainage, buffer strips)?

Streamside
Grazing

3) How to fund the adoption of BMP?

Best Management
Practices publications
present in-depth
explanations, tips and
advice for Ontario
farmers.



Drescher M., et al (2024) Social psychological factors drive farmers’ adoption of
environmental best management practices. Journal of Environmental Management.

Research objective:

Surveying Ontario farmers to investigate the factors and resource constraints combine to determine
adoption of farm forests, riparian buffers and windbreaks, and how these relationships are modified
by farmer demographics and farm characteristics.

09 | d
0.8
0.7
0.6
0.5
0.4
0.3
0.2

Proportion of farmers

Fig. 2. Proportion of farmers
who agreed that various
benefits are provided by farm

Protect water Reduced soil Income from Income from Source of More wildlife
forests supply erosion timber non-timber firewood habitat



Drescher M., et al (2024) Social psychological factors drive farmers’ adoption of
environmental best management practices. Journal of Environmental Management.

Research objective:

Surveying Ontario farmers to investigate the factors and resource constraints combine to determine
adoption of farm forests, riparian buffers and windbreaks, and how these relationships are modified
by farmer demographics and farm characteristics.

OE

oy

B Windbreaks

(=]
L)

= Al parian buffers

1 Farm forests

I showuld Farmers around medo  Farmers around me Family members Gowvernment wants me
think | showld encowrage me to to

Fig. 3. Proportion of farmers
who agreed with various 53
normative beliefs and social

norms regarding BMP.,

Fropoion of Tarmers




Drescher M., et al (2024) Social psychological factors drive farmers’ adoption of
environmental best management practices. Journal of Environmental Management.

Research objective:

Surveying Ontario farmers to investigate the factors and resource constraints combine to determine
adoption of farm forests, riparian buffers and windbreaks, and how these relationships are modified
by farmer demographics and farm characteristics.

0.5

0.4 EWindbreaks
ERiparian buffers

OFarm forests

=
Ll

Proportion of farmers
=
P

Fig. 4. Proportion of
farmers who agreed that
resource were barriers to -
adopt BMP.

Time Finances Knowledge Technical Means Labour



Drescher M., et al (2024) Social psychological factors drive farmers’ adoption of
environmental best management practices. Journal of Environmental Management.

Research objective:

Surveying Ontario farmers to investigate the factors and resource constraints combine to determine
adoption of farm forests, riparian buffers and windbreaks, and how these relationships are modified
by farmer demographics and farm characteristics.
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Fig. 5. Proportion of farmers
who agreed that they had the
capacity to adopt BMP.
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Drescher M., et al (2024) Social psychological factors drive farmers’ adoption of
environmental best management practices. Journal of Environmental Management.

Research objective:

Surveying Ontario farmers to investigate the factors and resource constraints combine to determine
adoption of farm forests, riparian buffers and windbreaks, and how these relationships are modified
by farmer demographics and farm characteristics.
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Key findings: T i
1) The perceived benefits of BMPs N e
consistently were of lowest impact on ' Belefs o —— G
actual BMP adoption behavior
2) The belief of having a personal _ | Subjective
Norn’!atwe Norm Behaviour >
obligation for adoption and the BElEE 0.42 0.24
. . 0319
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Potter et al. 2024 Best Management practice adoption amongst potato producers in
Ontario: a study of drivers and barriers. Frontiers in Sustainable Food Systems.

Drivers (motivations) Barriers

* family and future generations * unknown risks to future cash crop yield

* ecosystem, soil and human health
community and social relationships

. efficiency and profitability * the lack of Ontario-specific information
oh economic costs and benefits

* the agronomic challenges (equipment)

 based on beliefs and values
* lack of guidance

Who do farmers trust?

Farmer typology Trust in OMAFRA Trustin OPB

Small-scale 61% 37% 62%
Medium-scale 72% 50% 71%
Large-scale 40% 80% 80%



Deadstock
Disposal

- — —

1) What are the motivations and barriers to
iImplementing BMP?

2) How effective are BMP (controlled tile
drainage, buffer strips)?

Streamside
Grazing

3) How to fund the adoption of BMP?

Best Management
Practices publications
present in-depth
explanations, tips and
advice for Ontario
farmers.



Rajbanshi et al. 2023 Quantification of the effects of conservation practices on surface
runoff and soil erosion in croplands and their trade-off: A meta-analysis. Science of the

Total Environment.

Fig. 3. The overall mean
response of surface
runoff and soil erosion
to the conservation
practices.
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Tanga et al. 2025 Controlled drainage — Effects on nutrient attenuation and water quality -

a field study in Eastern Ontario, Canada. Agriculture Water Management.

INVEST NORTH

Grow - Regional Tile Drainage

The Regional Tile Drainage Initiative is designed to support the agriculture sector in
installing tile drainage to increase the amount and improve the quality of arable land in
Northern Ontario resulting in more productive growing seasons and increased crop yields
for producers.

Controlled drainage

reduced total flow (37 %)
nitrate (21 %),

SRP (57 %) loads from
planting to freeze-up,
highlighting its potential
for cold-climate cropping
systems.

Figure 1: Uncontrolled drainage

Figure 2: Controlled tile drainage

EXPERIMENTAL SETUP
LEGEND

Controlied drainage structure
] Free drainage structure
Drainage ditch
wewe= Tile drain headers (0.2 m dia)
=i Tlle drain cutiets

Direction of flow in the tilo
drain laterals (0.9 m dia)

Drainage plot

Fig. 1. Location of drainage structures with direction of
flow in the tile drain laterals shown.



Dunn et al. 2022 Impacts of different vegetation in riparian butter strips on runoff and

sediment loss. Hydrological Processes. 36:e14733

Research objective:
What is the effectiveness of different types vegetative
buffer strips and width on reducing runoff and sediment loss?

Research Design:

Our experiment used a replicated plot scale facility to
compare the efficacy of 12 m wide buffer strips for
controlling runoff and suspended sediment loss during
15 sampled storms spanning 2017-2020.

Key findings:
Runoff reductions: willow buffer strips (49%);
deciduous woodland buffer strips (46%); grass

buffer strips (33%)

Sediment loss: willow buffer strips (44%);
deciduous woodland buffer strips (30%); grass
buffer strips (29%)

plastic lined/gravel
backfilled trench 12m buffer strip

Key
B grass or fodder maize
m v-notch weir and sampling point
D interceptor drains

~== new constructed plots
1 plot number




Deadstock
Disposal

1) What are the motivations and barriers to
iImplementing BMP?

2) How effective are BMP (controlled tile
drainage, buffer strips)?

Streamside

3) How to fund adoption of BMP?

Best Management
Practices publications
present in-depth
explanations, tips and
advice for Ontario
farmers.



Cost-sharing programs

* https://www.ontariosoilcrop.org/cost-share-programs/

©NFARM

. Sustainoble Canadian
Agricultural Portnership

~ Central

Ooo,‘

. , N Special Provisions for
()  Soil Health BMP Trial N . . i
@ Edge-of-Field Site A Financial Difficulties

Ontario Soil and Crop Improvement Association (OSCIA). August 21, 2020. Unaudited data

from OSCIA records. GCS North American 1083. Source: OSCIA records, Statistics Canada, Under the Sustainable Canadian ﬂgricultural
Govemment of Ontario. Service Layer Credits: World Light Gray Canvas Base: Esi, HERE,

NPS Partnership, Ontario farmers who are
experiencing financial difficulty may gualify to
access financial advisory services to complete a

Figure 1. Locations of ONFARM Soil Heath BMP Trial (yellow) and Edge-of-Field Sites (orange).

Farm Financial Analysis.

Y. 519-826-4214
& s-cap@ontariosoilcrop.org

. Sustoinable Canadian
Agricultural Portnership

Accepting Applications

Resilient Agricultural
Landscape Program
(RALP)

Under the Sustainable Canadian Agricultural
Partnership, as part of the Ontario Agricultural
Sustainability Initiative, OSCIA is delivering the
Resilient Agricultural Landscape Program
(RALP), a funding program to support farmers
in making their agricultural lands more
productive and resilient.

Y. 519-826-4214
& s-cap@ontariosoilcrop.org



What BMPs are you adopting?




Figure 4-12. Monitoring stations of the subsurface drain collectors.
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Northern Ontario Farm Innovation

Alliance




Who We Are SO

NOFIA represents farmers!

Board of Directors
Yves Gauthier, President
Norm Koch, Vice President

Mark Kunkel, Secretary
Dennis Jibb, Director

Rudy Buitenhuis, Director
Adrian Struyk, Director
Jason Desrochers, Director



Who We Are SO

NOFIA represents all of Northern Ontario!
Advisory Council
Patrick Connolly, Algoma
Eddy Haasen, Cochrane

Lana Reading, East Nipissing/Parry Sound
Kebbi Rhyner, Kenora

Jim Martin, Manitoulin

Fritz Jaspers, Thunder Bay

Joel Olivier, West Nipissing/East Sudbury
Diane Wiber, Muskoka



Who We Are SO

Staff

Emily Seed, Executive Director
Leia Weaver, Project Development Advisor

Rachel Kehoe, Communications & Events Coordinator

lan McLennan, Communications & Events Assistant

. Exten dEduca _

N
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Our Strategic Focus
KKK

Mission: To address practical opportunities and challenges to sustainability and profitability in 3

key areas.

Local Food Technology Sustainability
Increasing awareness and Supporting technology Collaborate and partner to

adoption in agriculture to ensure long-term

promote scalability and
address northern challenges

access to local food in

N s O e sustainability of agriculture

in Northern Ontario




Our Work

e Agricultural Plastics Disposal Program
NOHFC Tile Drainage Administration
(37,500 acres improved)

e Research - crops, livestock, technology,
local food

e Resource & Knowledge Sharing

- Innovative Connected ..




NORTHERN ONTARIO AG
CONFERENCE

INNOVATIVE. CONNECTED. SUSTAINABLE.

Topics include:

Al fundamentals, building healthy soils, recycling waste
plastic, practical biosecurity, how to access funding, and

more!

$1500 Innovative Northern Farmer Award

2 X $2000 student bursaries for northern ag and veterinary

students

Agricultural innovation tradeshow

FEBRUARY 6 & 7, 2026

HOLIDAY INN,
1696 REGENT ST. SUDBURY, ON

REGISTRATION:
705-647-4782

www.nofia-agri.com/noac




AGRICULTURAL PLASTIC
DISPOSAL PROGRAM

A SUSTAINABLE SOLUTION FOR DISPOSAL OF AGRICULTURAL PLASTICS.
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Advanced

Sustainable FREE to

Recycling

Yol[Vidle]p participate

[ hd

y A = Federal E ic Devel t A fédérale de dével t
1 Ontario B o D B o e g Ad11dAd

Sustainable Canadian
Agricultural Partnership
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Cost-Share Programs Open

Today

Special Provisions for Financial Difficulty

Under the Sustainable Canadian Agricultural Partnership,
Ontario farmers who are experiencing financial difficulty may
qualify to access financial advisory services to complete a Farm
Financial Analysis.

519-826-4214
s-cap@ontariosoilcrop.org



tel:5198264214
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tel:5198264214
mailto:s-cap@ontariosoilcrop.org
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Cost-Share Programs Open

Today

Resilient Agricultural Landscape Program
(RALP)

Under the Sustainable Canadian Agricultural Partnership, as
part of the Ontario Agricultural Sustainability Initiative, OSCIA
is delivering the Resilient Agricultural Landscape Program
(RALP), a funding program to support farmers

in making their agricultural lands more productive and
resilient.

519-826-4214

s-cap@ontariosoilcrop.org



tel:5198264214
tel:5198264214
tel:5198264214
tel:5198264214
tel:5198264214
mailto:s-cap@ontariosoilcrop.org
mailto:s-cap@ontariosoilcrop.org
mailto:s-cap@ontariosoilcrop.org

Questions from You

Connect with us

info@nofia-agri.com
705-647-4782
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Stephanie Vanthoff
Member Service Representative, Northeastern Ontario
Ontario Federation of Agriculture (OFA)
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Ontario Agriculture at a Glance

K

11.7 million

acres of farmiand

Nearly 50.000

farms across the province

Local Farm Sales

16% sell !
farm products

directly 1o the Om—
consumer, JN 322

farms operate a CSA
(Community Supponea Agriculturs)

Over 5,200
Qver 1,100 farms sell directly from
farms sell at ther farm, ot stands,

farmers’ markets o7 piCK-your-own

Omario's agr-food

Ontaro e |

| —
exports w0 FERN o agri-lood products

243 acres

s the average sized farm

Economic Contributions

Ontario's agri-food

sector grosses sector employs

B
I

$51 billion

in GDP annually

over 867,000 people
11% oi the

QOntaro labour force

$28 billion

nearly —& annually




COMMUNITY

Ontario

=1 o “ancellation of Carbon Tax

{on 19 March 2025 in Community

u
*h 14, 2025, Prime Minister Mark Carney issued an Order in Council to remove the consumer W
n g o I n g a v O c a cy als effective April 1, 2025,

] ] ] 'ouse Pollution Pricing Act (GGPPA) received royal assent in 2018 and placed a consumer tax
O n p rl O rl ty I e s sed in transportation and heating, as well as on industrial emitters. The consumer carbon tax
1 annually.

ns for Ontario farmers

M e m be rs I d e ntlfl e d to p 3 Iss u es carbon tax will not be collected on fuels used for agricultural production, including natural ge

‘ing and barn heating, which have placed a significant cost burden on farmers since the tax

impacting farm businesses

5 in 2023 from the Parliamentary Budget Office, removing the consumer carbon tax will
1ers over $100 million a year.

Actions & outcomes:

:hange in policy that provides much-needed relief for farmers from the negative impact
H ad on their husinesses and their ahilitv to remain competitive in a alohal marketnlace.
1. Taxation

R~ W~

» OFA advocated for carbon tax exemptions & pause on
capital gains changes

- OFA urgin%(gov_ernment to update critical farm tax
programs & policies

2. Energy

» OFA pushing for affordable & accessible energy mix that/
meets farm, industrial & economic needs '

2. Compensation for wildlife damage to crops
(Northern Ontario)
» OFA highlighting need for farmer compensation

Source: 2024 OFA Farm Business Confidence Survey
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Ongomg advocacy e
on priority files PROPERTY

Members identified top 3 issues
impacting farm businesses

Actions & outcomes:

3. Protecting the right of property access

» Theft: OFA partners with Crimestoppers,
police on prevention & awareness

» Trespassing: OFA biosecurity & no
trespassing signage; Viewpoints on
trespassing & respecting marked
trails/planted crops

« Easements & expropriation: OFA
advocates on railway crossings & other land
use and planning issues

These priorities were also part of the OFA’s
provincial & federal election priorities this year.




Ontario
Federation of

Ongoing advocacy
on priority files

We make sure decision-makers hear
regularly from farmers on issues that
matter to you:

 Farmland preservation

* Interprovincial trade

* Municipal development charges

« Storm water management

* Insurance issues

« Transportation

» Rural physical & social infrastructure




Farm Business
Registration

Individual Farm
Membership

Scotiabank.

CWB Leasing

Farm Property Class Tax
Rate Program

National

é gm| envolve

OFA AgriHEALTH INSURANCE

Ontario
Communication@))) Federation of
3 TRAVEL DISCOUNT
eaier PROGRAM

o

AgExpert S

Al

FARMLIFE

Specsavers

Farm Plates

&

Z

Farms.comr

Risk Management

MMMMMMMMMMMMMMMMMM
THAT MAKES CENTS

o HearinglLife

< co-operators
Investing in your future. Together.~

Better
Farming

=5 PARK'NFLY

www.parknfly.ca
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gtc.)

souncil representative to attend county
n meetings as an ex officio.

urn, also attend municipal functions to show
" support and interest.

ifer resources and advice on agricultural issues.

folunteer to serve on municipal committees (e.g.
~ommittee of Adjustment, Official Plan review,
workforce, economic development, etc.)

A g R REATE By TR IASTAAAATE T 70 TR AR ATRIATT TS AT T

updates, with no ask. Follow up with
delegations that cover one topic at a time.

v/ Check local delegation procedures. These
can vary from community to community.

v" Work together. Work with your OFA Zone
Director and MSR and show/explain the
relationship between OFA and the local
federations.

v/ Dress for the occasion: Farmers are
professionals and business owners. Dress
formally at council meetings, and casual (but

Engaging with municipal
councils and staff

af this guide is to assist county and regional federation directors with how to effectively
ith local municipalities. Local federations are the closest agricultural contact to
8l with the proper tools, federations can work with municipalities and ideally
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FACT SHEET

Energy Opportunities on Ontario
Farms

Ontario farms use about 3 per cent of Ontario’s electricity or approx. 4.5 terawatt hours each year.
While farmers do buy power, they can also produce and sell electricity.

Energy Opportunities

Virtually every farmer could take advantage of one or more of these in the future.

Biogas (Electricity from Manure)

There are 4,500 dairy farms, 600 feedlots and 1,100 poultry and pork operations each of which
could provide 150 kW for 6,000 hours a year. These 3,200 farms can produce 2.9 billion kWh
annually. And they will have a peak capacity of a half gigawatt that can be used to help balance the
grid and meet peak requirements.

Wind Power

If 2,500 farms each have three towers of 2 mW each, it would provide up to 15 gigawatts of

Famacihs Aanaratina 27 millinn LW nar vaar Farmare ~an alem have wind tmwaare e Arevvicda thair

Before signing a lease or easement agreement, ensure it fits your plan for your farm.

Meet and work with your neighbours and your OFA Member Service Representative.

2. Seek legal counsel. If there is a group of landowners impacted by a large project, consider
obtaining legal representation for the group. Request the facility owner pay for legal services.

3. Transferability — Stipulate that the agreement cannot be transferred by a facility owner to any
person or company without your approval or include steps to facilitate an agreeable transfer.

4. Appearance — Prohibit advertising. Stipulate a maintenance schedule to ensure the
appearance of a facility does not increase injurious affection. Stipulate site reclamation and
decommissioning.

5. Building Restrictions — Include a map of the property as an appendix to the agreement that
outlines areas where farm activities are prohibited, and where new buildings can and cannot
be built, to ensure land remains available for new farm operation buildings.

6. Fill Material & Chemicals — Do not allow fill to be taken from your land, prohibit toxic gear oils
and fluids on your land, and stipulate remediation.

7. Conversion to Easement — Try to negotiate a lease agreement and avoid an easement or
conversion to an easement, as it can be difficult or impossible to discharge.

8. Option to Purchase — A valuable agreement, separate from a lease or easement agreement,
and includes valuation and option payment. Take your time to review an option; it can be
exercised to achieve the underlying lease or easement.

ofa.on.ca @OntarioFarms OntarioFarms il OntarioFarms ontariofarms
a  f] YD ©




200 Hanlon Creek
Ontario Boulevard
Federation of Guelph, ON N1C 0A1
w Agriculture

Tel: 519.821.8883
Fax: 519.821.8810

OFA Consolidated Agricultural
Land Use Policy

Updated: March 21, 2025

OFA Consolidated Agricultural Land Use PoliCy ... ...t eeaaaeanns
L oo [N o (o o PR

[ =Ta (=T = 1 o L SO U SO
OFA PoSItION: FEAEIAI ISSUBS ..ottt e e e e e e e e e e eans s eeeea e e e eannneeeaeeannnnnnnneeas
PrOVINCIAl ROIE ... o e e e e 2o e e e e e e aaaseeeaaaeeeammneeeeeeaasnssnneeesssannnnnneaaaaeanns
Ll = a L g o o USSR RPN
Minister's Zoning Orders (IMZO) ... et e e e oo e e ae e e e e et b beeeaeaeeasnnneeeaeeaaannnnnaeeens

OFA POSIHION: IMZOIS ...ttt e et oot e e e e e e e e e nns e s e e eeen s smmeeeeeaaaeaassbnneeeaeeeannrens

POlICY STAIBIMEBNTS ... et e et e et eee e e e e e e e e e e e e e s e e e e e eeees s nsnssnnsnssaantbbeeeeeeeeaeeeae s

OFA Position: Agricultural Land Protection........ ... bbb e

OFA Position: Lot Creation and Additional Residential Units in Prime Agricultural Areas ...........cccccveeeeee...
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Agriculture Matters: A guide for
municipal councillors and staff

The purpose of this guide is to provide an overview of issues affecting farm businesses today, as well as identifying
opportunities for local communities to support this untapped, and sometimes undervalued, economic sector. It is
available electronically at ofa.on.ca/GrowAg.

Farming is a unique sector which aims to grow plants and animals under environmental conditions that are rarely
under a farmer’s control. The variable timing of planting season, the length and intensity of the growing season, as well
as economic and political factors can intensify the challenges associated with operating a farm business. Farmers are
willing to engage with municipalities on topics affecting the sector, however, any outreach should consider the time of
year and should engage farmers early and often throughout the process.

The Ontario Federation of Agriculture (OFA)’s 51 county and regional federations offer strong, grassroots leadership,
and should be your first point of contact when addressing municipal issues affecting agricultural businesses in your
community.

Agri-food: Driving Ontario’s economy forward

Land Use Planning and Economic
Development

Agricultural Representation in Municipal Governance

Municipal Official Plans

Comprehensive Zoning By-Laws

Farming and Food Production Protection Act and
Municipal By-Laws

Municipal Tree By-laws

Minister’'s Zoning Orders

Rural Economic Development
Community and Regional Food Planning
On-farm Diversified Uses

On-Farm Housing for Agriculture Workers
Natural Heritage Systems

Municipal Finance

Municipal Farm Property Tax Ratio
Taxation of On-Farm Value Added Activities
Development Charges on New Farm Buildings

Environment and Animal Welfare

Nutrient Management and Pesticides

Noxious Weed Control

Backyard Livestock and Poultry

Predation and Wildlife Management

Livestock Guardian Dogs

Provincial Animal Welfare Services (PAWS) Act
Farm Trespass

Security from Trespass and Protecting Food
Safety Act

Drainage

OB W (Y

@ N

10

12
13

14

14
15
16
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17
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19
20
21
22
23

24
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Energy and Waste

Electricity

Natural Gas and Renewable Natural Gas
Community Energy and Emissions Planning
Alternative Energy Opportunities on Farms
Waste Resource Management

Food and Organic Waste

Infrastructure and Social Services

Roads, Bridges and Traffic Circles
Abandoned or Former Railway Rights-of-Way
Land Ambulance and Farm 911 Signs
Broadband Internet

Rural Child Care

Rural Schools and School Trustees

OFA Resources
Conclusion
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Guide to support agricultural
growth in your municipality

The Ontario Federation of Agriculture (OFA) has identified municipal barriers and opportunities to
support growth in Ontario’s agriculture and agri-food businesses.

While many policies are established at the provincial and federal level, there are many best practices
that municipalities can implement to support their agri-food sector.

Municipalities can support agricultural economic development through:

ﬂ land use planning,

9 property assessment and taxation,

0 financial incentives and reduced costs,

0 community and regional food planning, and

6 consultation with the farming community.

Property assessment and taxation

Adjusted the farm tax ratio below 25% of the residential tax rate

Passed a resolution supporting OFA policy on taxation for buildings used for value-added
agriculture (i.e. facilities should be subject to no more than 25% of the residential property tax rate,
if historically at least 51% of the product is grown and value-added to by the same farmer(s), and
at least 90% of the product is grown in Ontario); See Template on Page 4: Sample Resolution
Supporting a Change in Tax Treatment of On-Farm Value-Added Activities

Financial incentives and reduced costs

Enacted a by-law with exemption from development charges for new farm structures

Passed a resolution supporting OFA policy on the amendment of the Development Charges Act;
See Template on Page 4: Sample Resolution Supporting an Amendment of the Development
Charges Act to Exempt New Farm Buildings

Implemented business development strategies, such as Community Improvement Plans, that
encourage private investment, renew infrastructure, and waive development fees for agricultural
and agri-food businesses
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Starting and Growing Your
Farm

Whether you are new to farming or exploring new
opportunities, OFA has gathered these resources to help
you start and grow your farm business.

+ Getting Started

+ Accessing Farmland

+ Navigating Taxes
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Lunch & Learn

WEBINAR

Drainage 101

Farm Drainage and How it Relates to the Community
y " . ;
« -—

OntarioFarms

@ontariofarms - 1.05K subscribers - 207 videos

The Ontario Federation of Agriculture (OFA) represents the interests of 38,000 Ont ...more

ofa.on.ca and 3 more links &

Home Videos Shorts Live Plavlists @)

Lunch & Learn

WEBINAR

Onmtario Building Code

Understanding the unigue challenges of agricultural

_ S 1-08:18

Duligdings, barr

Ostorio

" Oateris A
. Agricultere - Myrhdrere «

Lt Lunch & Learn

N |
WEBINAR |

Financlal Literacy and Farm Succession -
: Preventing Theft
Easements on Farm Properties Planning Roadshow 2025

1:06:30
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BEYOND FOOD:
TEXTILES, ORNAMENTAL

HORTICULTURE & MORE 1:56:08 Cu Itivating Loca I:

Seizing Opportunities to Grow
o | Ontario’s Local Agri-Products Sector

SELL IN — -
RURAL AND REMOTE onsider your stafting g

ONTARIO 1:54:40

Determine if y

Legal obligations. Learn more at Ontario.ca through the “Employment
Standards Act” page about what is expected of you as an employer in Ontario.

Promote that you are hiring. Leverage AgCareers.com or your local workforce
planning board to post your job opportunities.

EXPLORING

AGRITOURISM
OPPORTUNITIES 1:57:33 Explore funding and financing options

Reach out to your local Community Futures Development office to assist with
funding, counselling, and strategic planning.

Visit AgPal.ca and Farm Credit Canada at fcc-fac.ca to learn about funding
programs for the agricultural sector.

LABELLING & ATTRIBUTES: Learn about financing opportunities by contacting the Business Development

ORGANIC, FREE RANGE, . . .
GLUTEN-FREE & MORE Eanlk( of Canada (BDC), the Agricultural Credit Corporation (ACC), or your local
an




Stephanie Vanthof

Member Service Representative

Algoma, Cochrane, East Nipissing/Parry Sound, Manitoulin-North Shore/Sudb
Muskoka, Temiskaming, West Nipissing/Sudbury East

Tel: 1.800.668.3276 Ext. 303
Cell: 705.622.6049

stephanie.vanthof@ofa.on.ca

Ontario Federation of Agriculture
200 Hanlon Creek Boulevard
Guelph, ON N1C 0A1
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Click Fork - Northern Ontario’s Online Farmer’s Market / Dalew Farms
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T Y
o your Online Farmer’s

Market Northeastern Ontario!

Working together to make regionally grown and ecologically produced foods more accessible to residents in Northeastern Ontario

- N -
‘.\ -

Chantal Lewington




Direct Marketing for over 20 years
We primarily produce and market grass fed, grass finished beef, bison & pasture-

raised pork
Secondary products include:

o Pastured hens
o Small amount of cash crops, now certified organic



Click Fork - How did it all start!?

e Closure of local food co-op
e Farmers gathered

e Idea: amalgamate local farm Lr
products to one website!




e Soft Launch in 2018

e Success but a lot of extra
logistical/clerical work for
farmers....

e Spring of 2019, Click Fork is
managed by one farm only




Click Fork Today

orders every order cycle

e50+ Vendors

eCentralized Packing on 1 farm, using
less packaging & simplifying pick
up/delivery to consumers



Click Fork Today

el ocated centrally to 2 major cities (1 hour each way)

eAlso marketing to immediate surrounding community (smaller
portion of sales as we are in a rural area)

Milnet

Tomiko:

St.-Ch

Kiosk




Click Fork Today

m\ T

e Community Pick Up:
o 6 Pick Up Locations (Free)

eHome Delivery

o For a fee (depending on location)

o 3rd party delivery service in North
Bay




Click Fork Today

¢53" Insulated Transport Trailer refurbished
into packing warehouse

eIncludes a 10’ x 8" walk-in cooler to store
refrigerated product

eChest Freezers for frozen goods

eaddition of shelving for dry goods



Click Fork Today

¢53" Insulated Transport Trailer refurbished
into inspected kitchen!

eIncludes a 10’ x 8" walk-in freezer to store
product and tray freeze produce/meals B &

ePreserving in-season local produce by
blanching/freezing and canning

e Transforming into prepared meals, soups
broths, baking and more! ‘




Click Fork Today

¢40’ Insulated Reefer Trailer for extra - \=
freezer storage *especially for summer ar
fall harvest of local proteins. Y

eOther local producers can rent freezer
space

e Added Office Trailer Space




How to Become a
Click Fork Vendor

eRequirements are Based on our Mission/Vision/Values and Customer
Expectations:

o GMO-Free and Drug-Free

o No use of pesticides/artificial fertilizers (for produce growers)
o *Grass-Fed, Grass-Finished for Ruminant animals

o Preference given to local first and those who follow

organic/regenerative agricultural growing practices (do NOT ne -
certified organic). E

o Local/natural/sustainable is very important to us and ot
base. |

o Meats are processed at a Provincially Licensed Aba
o Food be prepared in an inspected kitchen. 4



How to be a Click Fork Vendor

e Avoid too much duplication of products
e Accept new vendors on a first-come, first-serve basis.

e\Waiting list |f a spot becomes available.




What’s in it for vendors?

e Access to our expanding customer base (900 + contacts)
e Marketing Services included/collaboration
e Order fulfillment/delivery to the customer

eAccess to your dashboard to manage content & inventory on
your vendor page on our website.

eNoO cost for vendor page on our website, you receive 75% of
sales, CF receives 25% commission. Payment made to you
monthly via e-transfer.



i Vendor Switcher (The Happy Place Farm (Mock Vendor Page)) @& Click Fork == New Howdy, Chantal Lewington f
G

Screen Options »

&k Dashboard PrOdUCtS | Add new product
ﬂ Orders

E!] Switch back to Chantal Lewington, o
RE
31 Media All | Published | Drafts | Sorting Search products
B Products I ]

Bulk Actions v || Apply Show all product types ~ || Filter by Facebook sync st ~ || Filter 1item
All Products > o
Add new product & Name SKU Stock Price Categories Tags Brands Date » Facebook sync
5 Store Settings Garlic, Scapes — 1Lb. — Draft CFK 125-1-1 Out of stock (0) $9.00 All Products, Fresh ecologically grown, - Lastrr-.-i{:mfued Do not sync @
Produce, Produce organically grown 2025/04/23 at 1:63

@ Support pm
aa Profile [ Name SKU Stock Price Categories Tags Brands Date ¥ Facebook sync

[« I u

Bulk Actions v || Apply 1 item



Challenges/Warnings

eMust have good computer skills to use our platform

eStrong organizational/planning skills are a must-have *esp for
produce growers on a bi-weekly delivery schedule

eDelivery logistics & feasibility/volume



Click Fork Expansion/Liscencing

e Currently working with IPON (Intellectual Property Ontario)

elooking for Hub locations across ontario to redirect customers
to farmers/artisans in their area

Click Fork Bonfield!?

ABonfieId

TOWNSHIP



Contact Info

Chantal Lewington (Market Manager)

Email: info@clickfork.ca

Phone: 705-482-8098

Questions?


mailto:info@clickfork.ca

Agri-Food Forum

Saturday November 22, 2025
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November 2025
Julie Poirier Mensinga

Economic and Business Advisor

Northern AgriFood Advisory Unit

Labour, Trade and Economic Development Branch




Economic and Business

Advisor - Agri-Food Sector

 The Ontario Ministry of Agriculture,
Food and Agribusiness (OMAFA) offers
a monthly Agriculture Newsletter
tailored to your region.

* You can subscribe to my regional
newsletter.

Subscribe to our

Northern Newsletter

October 2025

Algoma, Manitoulin, Nipissing,
Parry Sound and Sudbury

Ministry of Agricublure, Food and Agribusiness

Ontario @

Brought to you by:

Julie Poirier Mensinga
Economic and Business Advisor

Ministry of Agriculture, Food and Agribusiness
| can be reached at:
julie_poiriermensingai@ontaric.ca
{T05) 471-3389

Providing experise in areas such as agriculture, food and economic development,
business support, research and business infelligence, and other resources that foster
economic growth and support economic development in the agri-food sectors in Ontario.

We are dedicated to culfivating a welcoming environment that champions inclusion,
diversity, equity, anti-racism, and accessibility. This commitment extends to all owr

programs and interactions, ensuring that harassment and discrimination are never
folerated.

‘You can also contact the Agricultural Information Contact Centre at: 1-877-424-1300 for asalstanca.

Sign up for Newsletter

Online Events

Webinar: Rotational Grazing

‘ Ontario Certified Crop Advisor Association

T L and

w Ontario Soil and Crop Improvement Association
Present

ROTATIONAL GRAZING

IMPROVING SOIL FERTILITY FOR NUTRIENT-DENSE BEEF

soasen
&% RANDY GAMBLE ! D)



AGRONOMY GUIDE
FOR FIELD CROPS

Publication 811

Sofl 15 2 vital nateral rosowce and the foendStion of
agricuttural production. The many benefits of 3 healthy sofl are
Important - underpianing the og-term sestalnability of the
farm opemtion, ow agri-food sector, 3ad our environment.

What Is 2 heatthy agricultural soll? Essentiadly It refs to
3 soil's ability to support crop growth without becoming
degraded or otherwise harming the environment,

While 3 sofl can be degraded through particular practices, the
900d news 15 that many best management pracrices (BMPs) can
build back and safequard soil health. This publication provides
3 visual overview of those BMPs, atong with soft basics and
challenges to soll guality.

0O | @ Agricutureandfoor X | G agriculturalbestma X | @ AF165 BestManage X | Q agmapimage-Ses: X @ AgMaps x @ AgMaps x| + X

< C A & hipsya Irc.gov.on.ca/AgMaps/Ind v AgMaps AgMaps&locale=en-CA A 1 -8 - O

AgMaps
of Ag

About  Navigation  Layers Tool Labels X

MONTEAGLE SANDY, LOAM!

Scale 1: 18,056

Pawered by Geospatial Ontario Accessibliity Privacy Termsofuse ® er for Onta 5 Imagery. CopyrightNatices  Dntario imagery Program

B Qoo L. AP E S wians

OMAFA Resources

Agricultural Best Practices
Publications and tool

Agmaps

Professional Development

Domestic and export food marketing
Programs

Connecting




EFFICIENT GRAIN DRYING TECHNIQUES FOR QUALITY AND PROFITABILITY

ORGANIZED BY: ENGINEERING AND INNOVATION UNIT, ENVIRONMENTAL MANAGEMENT BRANCH, OMAFA

Scan Me to Register for
the Webinar
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=
=
=
=
=
=
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Date: 3" December 2025 Time: 7-9 pm EST
Presenters:
Dr. Digvir S. Jayas, President and Vice-Chancellor, University of Lethbridge

Dr. Chandra B. Singh, RADAR Research Chair in Agricultural Engineering and Technology, Director,
Advanced Post-Harvest Technology Centre (APHTC), Lethbridge Polytechnic

Ontario @

109



THANK for
your time and
attention

Julie.poiriermensinga@ontario.ca

Happy to help however | can




Agri-Food Forum
Saturday November 22, 2025
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Bonfield
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Agri-Food Forum

Saturday November 22, 2025

Growing . Gmdmm‘
Bonfield  Thankyou Bonfield

and goodbye for now!
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